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The Yorkshire Society has launched a ‘Big

Yorkshire Conversation’ in what is hoped

will be a wide-ranging discussion about the

future of the region.

Also, The Yorkshire Society believes this

conversation will encourage the people of

Yorkshire to think about how Yorkshire

should be defined, to take stock of where

Yorkshire is now, and to consider all the

options for the future of the region and

make informed decisions about it.

The current debate (such as it is) about

Yorkshire’s future has been limited to

behind closed doors discussions between

local authorities and central Government. It

has meant that the vast majority of

Yorkshire people are having no say in their

future.

The Yorkshire Society considers this to be

such a landmark moment in the

development of Yorkshire that it deserves

wider consideration and as much public

input as possible.

It also prompts us to pause and think about

Yorkshire. How do we define Yorkshire

identity and our sense of Yorkshireness?

How do these things feed into the

devolution and levelling up agendas of

Government? How best to promote

Yorkshire in future?

Any debate that has taken place so far has

been very limited in scope and

participation. Broadening this debate would

be good for Yorkshire, good for democracy

and add public support for any conclusions

arrived at.

Hence The Yorkshire Society’s ‘BigYorkshire

Conversation’ to allow the people of ‘God’s

Own’ Country to explore and understand

their options and help decide their own

future.

To open this conversation, we invited

people to complete an online survey,

presented in collaboration with the

University of Hull. This report sets out the

results from that survey.

Philip Bell, 

Chief Executive, The Yorkshire Society

www.theyorkshiresociety.org

Please note. This survey is not intended to be 

‘scientific’. The respondents were self selected 

from the general public in Yorkshire. It is never 

the less believed to accurately represent the 

views of the general public inYorkshire.
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This analysis follows up on many of the

issues raised at the This is Yorkshire

Conference, held at the University of Hull

on 24th February 2021. The report looks at

attitudes towards brand, identity and

devolution in Yorkshire, as measured by an

online survey from 14th April to 25th May

2021 which had 4514 respondents. It

examines three issues in particular.

First, the attributes which people most

associate when Yorkshire appears as a

brand or product name. Also, whether

having Yorkshire in the brand name would

make people more or less likely to

purchase the product.

Second, whether overlapping identity exists

in the minds of Yorkshire people and what

they feel gives Yorkshire its unique identity.

In terms of identity, most Yorkshire

respondents considered themselves more

Yorkshire than English. they saw 'people'

followed by 'landscape' as giving Yorkshire

its unique identity and the White Rose flag

far and away the thing that most symbolises

the region.

Third, how much people feel informed

about the devolution (or levelling up)

agenda. Whether they think Yorkshire

should get the same powers as Scotland,

Wales, Northern Ireland and London.

Preferred devolution options, their views

on how they would vote in a referendum

on the establishment of a Yorkshire

parliament, and whether they could ever

imagine Yorkshire as an independent

country.

In terms of the devolution debate, most

respondents felt they were uninformed.

Overwhelmingly, they would like Yorkshire

to have more decision making powers

although there was close to an even split as

to whether this should be via a Yorkshire

parliament or through enhancing powers of

local authorities.

Metro Mayors were not popular. Most

people would support the idea of

establishing a Yorkshire parliament if a

referendum were held. Barely a quarter,

however, could imagine Yorkshire as an

independent state.

Stewart Arnold, 

Hull University Business School. 
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Of the attributes listed in the question

asking which would be most associated

with the term 'Yorkshire', in the brand

name of a product, none were seen to

stand out.

Several attributes (in descending order

these were unpretentious, friendly, honest,

trustworthy, good value, welcoming and

quality) were considered by respondents

more or less equally. Those at the other

end of the scale were luxury and quirky,

scoring 0.6% and 3.4% respectively. (See

Figure1 below).

Traditional and local/locally made were the

most prevalent responses amongst ‘others’.

In response to the question ‘Would the

word ‘Yorkshire’ in the brand name make

you more or less likely to purchase the

product?’, most people responded

overwhelmingly more likely (77.6%). It

made no difference to 19.3% of

respondents, while just 2% didn’t know and

only 1.1% said it would make them less

likely to buy such a product.
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The majority of respondents considered

themselves more Yorkshire than English

(53.6%). A smaller proportion felt they

were equally Yorkshire and English (30.7%)

and just 9% felt they were more English

thanYorkshire.

Opinions were consistent about what it

was that gave Yorkshire its unique identity.

Overwhelmingly, respondents chose

'People' (44.9%). In second place was

'Landscape' (34.1%) and then some way

behind 'Yorkshire dialects' (17.7%). Each of

the other listed characteristics i.e.

literature, music, food & drink, sport and

architecture scored less than 1%.

In the open-ended responses to this

question (98 in total) about a quarter made

the point that all the listed characteristics

could be considered as giving Yorkshire its

unique identity. Only a handful questioned

whetherYorkshire has a unique identity.

Finally in this section on identity, a clear

majority (56.8%) felt the White Rose flag

best symbolises Yorkshire. The Yorkshire

Pudding had support of 18.7% of

respondents. Then, in descending order,

York Minster, cricket, Viking heritage,

Wensleydale cheese and the Yorkshire

terrier were all chosen but none reached

more than 6%.

In the open-ended section many gave the

view that all of those listed give Yorkshire

its unique identity.

Of the additional characteristics provided,

landscape and countryside (especially the

Dales, Moors and coast) was the most

popular response (given by 50%). Yorkshire

Tea, Rugby League and Chip Spice were

mentioned too.
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The majority of the respondents felt

uninformed about the Government’s plans

for any devolution in the region (27.1%

very uninformed and 28.4% reasonably

uninformed). In contrast, only 3.1% felt very

informed and 20% reasonably informed.

The remainder felt neither informed nor

uninformed.

Asked to think about devolution further,

almost three quarters (73.4%) agreed that

Yorkshire should have more decision-

making powers in the same way Scotland,

Wales. Northern Ireland and London have.

17.7% disagreed and 8.9% didn’t know.

In terms of preferences, a parliament or

assembly best represented, albeit narrowly,

the views of respondents when it came to

the devolution of powers to Yorkshire.

40.2% supported this whilst 38.1%

preferred enhancing the powers of local

authorities. In contrast, just 7.5% preferred

Metro Mayors and 14% did not know.

Support in a referendum on establishing a

Yorkshire parliament would be

overwhelming with 56.3% voting 'Yes',

more than double that of 'No' voters

(23%). 17.3% did not know how they would

vote and just 3.3% would not vote at all.

Finally, in answer to the question ‘could you

ever imagineYorkshire as an independent

country’, nearly three quarters (71.9%) said

they could not. 23.8% said they could and

4.7% did not know.

ONLINE SURVEY REPORT
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In total there were 1369 responses to the

open-ended Question 11, which asked if

the respondents had any additional

comments they would like to make about

what Yorkshire means to them and/or on

the Yorkshire brand, its identity or

devolution.

This provided a great deal of additional

qualitative material which can be broadly

summarised as follows.

On brands, the majority of the respondents

accepted the principle that there were key

attributes that made up the Yorkshire

brand. 14% added local or locally produced

to this list of attributes earlier set out in

question 1. Several others said ‘all of the

above’ were appropriate. Thrifty (or tight in

some cases) had several mentions.

A few were worried that the line between

straightforward or honest and rude was a

narrow one. One other said ‘I do not

associate any qualities in a brand name with

the labelYorkshire.’

On identity, as set out in Question 4, many

respondents felt that all of those identifiers

listed should be considered. e.g. “All of the

above”,“All of them”,“All of it combined”,

“A complex combination of all of these”,

“A fusion of history, affinity and locality”.

Diversity and variety featured in many of

the comments in this section e.g. “The

diversity means Yorkshire has everything”,

“Yorkshire is an area like no other for its

diversity of landscape and community”, “It’s

a large county with lots of variety:

landscapes, industrial heritage, wildlife and

down to earth people”, “Yorkshire has a

wonderfully diverse culture and welcomes

everyone as an equal.”

On devolution many respondents made

comparison with other parts of the U.K.

Typical of the responses were “Yorkshire is

bigger than Scotland, Wales or Northern

Ireland with a more diverse economy than

any of them, so why can’t we have more

powers devolved to us?”

Others supported the idea of more local

decision-making. Again, a typical view was

“Yorkshire should have the right to decide

for itself how taxes are spent to better

represent the needs and culture of the

area.”

Many saw the value of Yorkshire devolution

e.g. “Very proud region and should have

much greater autonomy to develop its own

strategy and investments etc.”

As the answers to Question 7 shows, not

all were convinced by the idea of greater

devolution and in this section the counter

ONLINE SURVEY REPORT

OPEN ENDED 

July 2021  © The Yorkshire Society

For further information about 

The Big Yorkshire Conversation or this report

please write to: contact@theyorkshiresociety.org

7



views could be summarised by: “Yorkshire

is just a county. It’s silly to compare it with

Scotland and Wales”, “Why do we want

another layer of bureaucracy/government?”,

“There are too many politicians as it is -

why do we want more?”, “How much will

devolution cost?”, “Wide divergence -

people in Hull have little in common with

Leeds and Bradford; I think Yorkshire is too

big to look at as a single place”, “Leads to

empire building.”

Proponents of Yorkshire devolution will

need to have detailed responses to these

views.

The vast majority of comments on the

topic of Yorkshire independence thought it

unlikely and impossible to imagine as

reflected in the responses to question 10.

However, where support for independence

was given, it was often done in the terms of

an independentYorkshire within the EU.
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See page 4

1. Which of the following attributes would you associate most with the term ‘Yorkshire’ in the brand 
name of a product? (You may tick as many as you wish and add others).

2. Would the word ‘Yorkshire’ in the brand name make you more or less likely to purchase the
product?

3. Do you consider yourself to be:

4. In your opinion, which of the following gives Yorkshire its unique identity?
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5. Which of the following do you feel most symbolises Yorkshire?

6. The Government has introduced a metro mayor in South Yorkshire to the Sheffield City Region and
plans additional metro mayors in other parts of Yorkshire as part of its devolution plans. How well
informed do you feel about the Government’s devolution (or levelling up) plans?

7. Thinking about devolution, do you agree that Yorkshire should have more decision-making powers
in the same way that Scotland, Wales and London all have?
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8. Which of the following best represents your preference when it comes to the devolution of powers
to Yorkshire?

9. If there were a referendum tomorrow on establishing a Yorkshire Parliament, how would you vote?

10. Could you ever imagine Yorkshire as an independent country in its own right?
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Is a community with real spirit for people who

loveYorkshire and everyone is welcome.

It exists because ordinary people, especially

Yorkshire people, can do extraordinary things

when they get together and use their inherent

grit and determination.

So, The Yorkshire Society is an organisation

that organises things for Yorkshire as a whole

and gives the people of Yorkshire a collective

voice.

Non-political and charitable by nature the

Society brings the people of Yorkshire

together, supports its members, organises

activities and initiatives for the greater-good,

and helps individuals, communities and

businesses throughout the region – the

historic counties of Yorkshire’s three Ridings

andYork.

A not-for-profit organisation, The Yorkshire

Society puts Yorkshire first, celebrating and

promoting its economy, history, heritage,

beauty and unique culture.

It is the established champion of ‘God’s own

Country’ locally, nationally and internationally,

working with affiliated organisations at home

and abroad for the benefit of Yorkshire, not

itself.

Find out more at: theyorkshiresociety.org

THE YORKSHIRE SOCIETY 


